Impulse fur das
Hochschul-Fundraising
aus einer internationalen Perspektive

Workshop ,Unterstitzung gewinnen.
Wie gelingt Fundraising ?*

Bundesministerium fir Bildung und Forschung
HRK Hochschulrektorenkonferenz
Stifterverband fur die Deutsche Wissenschaft

Veranstaltung zum Deutschlandstipendium
Berlin 30. Mai 2012
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Bl Universityof | THE UNIVERSITY

BB BRISTOL | Senior Management Team

Vice-Chancellor

“It Is a myth
that people in the UK are reluctant
to give to universities,
but we are not good enough at asking them.
Most of us need to
shift our efforts up a gear or two
and adopt a more professional approach.”

Professor Eric Thomas

www.bis.gov.uk/assets/biscore/corporate/migratedd/publications/i/increasingvoluntarygivingreport.pdf;
i iversitv/vc/ Stand: 305 2012
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|. Erfolgsfaktor Institutional readiness™:
,Creating an asking institution!*

1. (Weiter-)Entwicklung eines tUberzeugenden und
motivierenden Fundraising-Zielbilds

2. Attraktives Forderportfolio (Bereiche und Projekte)
und plausibler Finanzbedarf

3. Strategisches und nachhaltiges Fundraising-Management

4. Ein personell gut ausgestattetes und aufgestelltes
Development Office

5. Fundraising-Leadership: Fihrungsaufgabe Fundraising

6. Engagement von ehrenamtlichen Flhrungspersonlichkeiten

* Vorbild US-Hochschulen, doch auch zunehmend Institutionen in Kanada & UK
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Strategisch ausgerichteter Case for Support
(Fundraising-Zielbild)

Case for Support
T
Forderbedarf
T
Vision
T

Mission

People give to make the world better!
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Attraktives Forderportfolio

@ Around the University | Edinburgh Campaign - Mozilla Firefox

(:@

ww.edinburghcampaign.com

The University of
Edinburgh Campaign

HOME / ABOUT / NEWS & EVENTS / PRIORITIES / ALUMNI GIVING / MAKE YOUR CONTRIBUTION / CONTACT US /

Priorities

Supporting Students v
Medical Research v
Science and Engineering v

Humanities and Social

Scienc

David Hume A
Tercentenary Appeal

Advaneed Study in the
Humanities

Business School

Peffermill

Around The University

Peffermill

A new all weather rugby pitch at
Peffermill Playing Fields, the only
one of its kind in Scotland, to
significantly enhance the
University’s sporting facilities, The
Peffermill facilities are some of
the finest in Scotland for both
training and competition. Having
experienced the third
generation...

The Students' Union At

Teviot

A £3 million project to refurbish
the Students’ Union building at
Teviot Row House, the first
purpose-built Students’ Union in
the UK, and probably the world.
The building will become the hub
of student activity, creating a
flexible space for study and
society, while retaining its unique
and...

Potterrow Redevelopment
The Potterrow section of the
Central area is to be
redeveloped, following the
successful completion of the
Informatics Forum, the move into
the Appleton Tower for additional
staff from the School of

Give a donation

Address:

Development and Alumni
‘The University of Edinburgh
Charles Stewart House

9-16 Chambers Street
Edinburgh EH1 1HT

T: +44 (0)131 650 2240

E: development@ed.ac.uk

Quick Links
Scholarships and Bursarie...
Read more »

Supporting Gifted Student...
Read more »

Innovation Initiative Gra...
Read more »

Regenerative Medicine Read
more »

Low Carbon Innovation and...
Read more »

m

plausibel
dringlich
realistisch
innovativ
profilbildend
anschaulich
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-
@ Goals - Mozilla Firefox

Datei Dearbeiten Ansicht Chronik Lesezeichen Extras Hilfe

e, Goals
@ L3 mcgill.ca/campa

Home > Campaign McGill >

Francais 2

3N CAMPAIGN | yy510RY IN :
¥ McGill | THE MAKING Give Now

McGill's academic
Goals priorities ata

glance
I WELLNESS Build McGill's human
capital

ADVANCING HEALTH

m

Attract and retain top
For generations, McGill has pioneered discoveries that have facutty (endowed chairs
and professorships

revolutionized health care while educating professionals
$255,000,000

responsible for the well

ng of patients around the world. Today, it

is laying the groundwork for a new era in health care, one in which Afract and support top

students (fellowships,

the blunt instruments of 20th-century medicine give way to custom- scholarships, bursaries

SUPPORT THE designed interventions that more effectively treat or even prevent $225,730,000
AN disease
HISTORY MAKERS Strengthen the McGill

structure to

I PROSPERITY S

$161,150,000

BUILDING THE FOUNDATIONS OF INNOVATION
Strengthen key programs
In the global community, new technologies instantaneously unite $79,150,000
people across hemispheres, blurring regional notions of law and . — S
Support emerging priorities
upending traditional v

s of doing business. A new age of

$28,970,000
interconnecte

5 is fransforming our world and

ening up new

paths to prosperity
» More

I BREAKTHROUGHS

CREATING THE NEXT GENERATION OF SCIENCE AND
TECHNOLOGY

We are in the midst of a global revolution in sci

one thatis powered by the convergence of bioengineering

nanoscience and computer science. The full force of this r

is yetto be felt, but scientists predict it will be comparable to the

agricultural and industrial revolutions
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Ein mit kompetenten Fundraising-Fachkraften
ausgestattetes, gut aufgestelltes Development Office

Thomas F. Kelly:

Vice President
of Institutional
Development

Associate Vice
President for

Associate Vice
President for

Associate Vice
President for

Associate Vice
President for

Associate Vice
President for

Public Affairs Advancement Annual Fund Major Giving Alumni Affairs
Services
Publications H Receiving |H Alumni Fund H Corporate Regional H
Giving Clubs
Public Recording | Parents Fund]] Foundation || Database ||
Information Grants Management
Media Prospect | | Community | | Planned Reunions and | |
Relations Management Campaign Giving Homecomings|
Database Director of Parent
Management [ Phonathons 4 Development | | Relations
College of
Business
Sp E - Board -
Director of Relations
Development
Donor College of Arts| ]
Relations [ and Sciences
Director of
Development | |
College of
Medicine
Director of

Organization in the Development Process, 2004

Development |-
for Athletics
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Development Office:
Nicht Kostenstelle — sondern Ertragszentrum

,We are not a cost center
but a revenue center.”

Lori Yersh, McGill University Montreal

Managing Director, Strategy
and Donor Engagement
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Il. Forderquellen — Fundraising-Kanale —
Fundraising-Instrumente

1. Vielfaltige private Forderquellen —
Individualspender/innen an der Spitze

2. Alumni-Giving — hoher Stellenwert
iInsbesondere in den USA, doch kein
Selbstlaufer und nicht an allen Hochschulen

3. Einsatz einer breiten Palette von Fundraising-
Kanalen und Instrumenten

4. Prioritat auf GroBspenden-Fundraising
Wachstumsschibe durch Capital Campaigns
6. Wertschatzungskultur

o
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Vielfalt an privaten Forderquellen —
Spitzenreiter Individualspender/innen

Veoluntary Support of Higher Education by Source, 2011

$30.30 Billion
Other Religious
Organizations Organizations
$2.85 (9.4%) $0.31 (1.0%)

Corporations

Alumni
$5.02 (16.6%) $?-30125+;%}
Foundations
$8.68 (28.6%) Monalumni

Individuals
$5.65 (18.6%)

Dodlar amounts do not add 1o total, and percentages do not add 1o 100 due 1o rounding.
Source: Council for Aid to Education, 2012

www.cae.org/content/pdf/VSE_2011_Press_Release.pdf, Stand 30.5.2012
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USA: Engagement fur Lehre und Forschung

weit vorne in Spendenpraferenzskala

2010 contributions: §290.89 billion by type of recipient organization
{in billions of dollare — all figurea are roundaed)

Unalloc ated**
$2.12
To individuals®, 1%

Em.m.]“mﬂw HEIliI:]iI:In
m;;imﬁaﬁlth - $10 |fi_.E:3
2 '}E : 35%

Incldes raunding 1o get 4o 100%
* Estimate developed jointly by the Foundation Center and Siong LEA
** Sea definition in "Key Findings” eection.

Giving USA 2011

W Dr. Marita Haibach e Philanthropie e Major Giving e Fundraising
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Kanada: Bildung und Forschung im Mittelfeld
bei Spenderpraferenzen

.........
.........

Types of organizations supported

Health & hospitals

Religion

Social services

‘ Education & research
Sports & recreation

Fundraising, grantmaking & voluntarism
International

Environment

Arts & culture

Law, advocacy & politics
Development & housing

Other

0% 25% 50% 75%
Donor rate by cause
B Quebec mOther provinces

2007 CANADA SURVEY OF

Giving, Volunteering & Participating www.givingandvolunteering.ca
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Deutschland: Bildung bislang geringer
Stellenwert bei Spenderpraferenzen

269427 2224

29
2329 24,23
21616 1414
11912
II II T ISXNEXEIRRR
--— I e —

3331
22||||

Sofort-/  Kinder-/ Entw. Behinder- Kirche Wohifahrt Tier- Umwelt- Bildung Politik  Kunst

Mothilfe Jugendhilfe hilfe  tenhilfe [/ Soziales schutz schutz

W 2009 W 2010 W 2011—|

Basis 2011: 1.371 (Spender) Angaben in Prozent

Deutscher Spendenmonitor 2011

www.tns-infratest.com/presse/pdf/Presse/TNS_Infratest_Deutscher_Spendenmonitor_2011.pdf;
Stand 30.5.12)
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Einsatz einer breiten Palette von Fundraising-
Instrumenten und Formen

@ Annual Giving - Mezilla Firefox =R

te

% Annual Giving

@_ & voww.megill.ca/camp

Home > Campaign McGill > Support the Campaign > Ways to Give > Annual Giving Francais -
FTIN CAMPAIGN |
| HISTORY IN : r
" 11 | THE I Give Now -a#
v McGill | THE MAKING

eovr s caupacy | -
Annual Giving

SUFPORT THE
CAMPAIGN
THE ANNUAL FUND
3 Visit McGill's Annual Fund website.
Annual Giving

Annual gifts from alumni, friends, parents, faculty and staff provide
Major Gifts
essential support across the University. Unrestricted annual gifts for broad

Flomadchies areas, such as student aid, library resources, athietics and _
Corporations and faculties/schools, allow McGill to act quickly and seize emerging
Foundations

opportunities
Reunion Giving

N D THE IMPACT OF YOUR ANNUAL GIFTS:

Panding Your Gift ~
Gifts of $100 (or four gifts of $25) replaced a library keyboard, provided the

materials and the time ittook to preserve a priceless book, or purchased a

score for the music library

Gifts of $200 provided emergency funding for a student whose loan had

not arrived and who needed to buy a special textbook — or groceries.

Gifts of $350 helped a studenttake partin field studies, present a paper at
an international conference, or volunteer with 3 human rights organization

Gifts of $500 (or ten gifts of $50) funded student research projects
purchased major audiovisual equipment for an auditorium, or upgraded

specialized software.

Gifts of $1,000 “topped up" 3 scholarship or bursary or provided seed
money to test a new research idea. Both helped draw brilliant minds to
McGill

Gifts of $3,000 helped as many as 10 students take part in field studies o
present papers atinternational conferences

Gifts of $5,000 brought an important guest lecturer to campus or provided

a major technology upgrade for a laboratory or classroom

SPECIAL RECOGNITION TO THOSE WHO SUPPORT
MCGILL AT THE LEADERSHIP LEVEL:
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Zentrales Standbein:
Aktives und systematisches GroBspenden-Fundraising

USA

Spitzenreiter bei
Megaspenden:
Forschung und Lehre /
Hochschulen
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Entwicklungsmotor ,,Capital Campaign*

.
@ ence.pf

pdf-Objekt) - Mozilla Firefox [a[@][=]
. Campaign McGill: History in the Maki... = | % pdf (applicatio... x | +
8 www.mcgill.ca/files/campaign/InvestinglnExcellence.pdf | |4 - university Vermonta Pl
gt L w

= H =] $ 1 /8 LN ‘g & ® 100% - @Zu;ammmalbaiten' /Unlu;(hleibm' K4 | Suchen

Since it was launched with an initial objective of $750 million, Campaign McGill has
raised more than $640 million to help McGill reach its goals. Year after year, our
supporters have demonstrated their commitment and generosity, with philanthropic
dollars to McGill nearly doubling since 2002, and thousands of new donors advancing
our cause.

Average annual fundraising achievements, 2002 - 2011

Average annual Number
achievernent of donors

2002 - 2004 $40.8 million 29,788
2005 - 2007 £71.1 million 31,969
2008 - 2011 $78.5 million 32,051

www.mcgill.ca/files/campaign/InvestingInExcellence.pdf (Stand: 30.5.12)
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Capital Campaigns:

weit verbreitet in den USA, ublich in Canada & UK,
kaum genutzt in weiteren europaischen Landern

$1-Billion Capital Campaigns at 36 Colleges and Universities

College
Stanford U.
Columbia U.
Cornell U.

U. of Pennsylvania
Yale U.
City U. of New York

State U. of New
York

U. of California at
Berkeley

U. of Texas at
Austin

U. of Virginia
U. of Illinois system
Pennsylvania State

U. at University
Park

U. of Pittsburgh

Princeton U.

Vanderbilt U.

Campaign
goal

$4.3-billion
$4.0-billion
$4.0-billion
$3.5-hillion
83.5-billion

$3.0-billion

$3.0-billion

$3.0-billion

$3.0-billion

$3.0-billion
$2.25-
billion

$2.0-billion

$2.0-billion

51.75-
billion

$1.75-
billion

Cumulative amount raised
through se cond quarter of
2010

$4,483,000,000 3

$3,631,000,000
$2,608,500,000 *
$2,631,000,000 2
$2,866,000,000 2

$1,521,000,000 *
$2,370,000,000 5
$1,748,649,739 "
$1,108,752,800

$2,177,767,047
$1,064,000,000
$1,031,284,673

$1,496,000,000

$1,237,000,000

$1,800,442,167

Percentage of
goal raised

104%
01%
67%
75%
82%
51%
79%
58%
40%
73%

87%

52%

75%

71%

103%

Date drive
expected to
end

12/31/11
12/31/11
12/31/11
6/30/12
12/31/11
12/31/15

6/30/12

6/30/13

8/31/14
12/31/11
12/31/11
6/30/14

6/30/14

6/30/12

12/31/10

Total raised in the
second quarter of
2010

n/a
n/a
n/a
n/a
n/a
n/a universitit

groningen

n/a

n/a

$134,495,555 - Karolinska

. = Institutet
$48,646,000

$112,000,000

ARV

$71,504,674 N7\
x
$43,007,564 “Nay 2 One ofthe world's top 20 universities
$89,588,503
$45,527,556

Quelle: Chronicle of Higher Education 21.11.2010
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USA - gigantische Kapitalstocke (besonders bei privaten
Elite-Hochschulen, doch auch zunehmend bei offentlichen
Hochschulen)

Rank by Endowment 2011
endowment market value
value (in billions)
_ Harvard $25.7 27,6 Mrd. $
Yale $16.3 16.6 Mrd. $
Stanfor: 124 139 Mrd. $
Princeton $12.6 14,4 Mrd. S
U of Texas system $12.2
I  Vvichigan $6
Columbia $5.9
_ Northwestern $5.4 UK
E gh?ia:e;nswama igf Cambridge University 4 Mrd. £
OxfordUniversity 3 Mrd. £
Toronto $1.4  University of Edinburgh 165 Mio. £
3 usc $.875
I T T

*Mote that these figures do not take into account size of student bodies

www.mcgill.ca/files/campaign/InvestingInExcellence.pdf (Stand: 30.5.12) sowie eigene Recherchen
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Hohe Wertschatzungskultur fur private Forderer —
besonders in den USA

.Naml'ngOpporluniﬁes::WaystoGive::MSU. fion :: Mississippi State University - Mozilla Firefox IE'@

Naming Opportunities :: Ways to Give :: ..

{ (' www.msufoundation.com/ways/naming/

MISSISSIPPI STATE. e

UNIVERSITY,

Naming Opportunities

An array of possibilities exists at Mississippi State » Annual Giving
for donors interested in naming opportunities. The P Planned Giving

financial requirements for naming opportunities .

differ, and donors are encouraged to discuss their P Real Estato Giving

ideas with the vice president for development and P College & School Giving

alumni, the executive director of development or I 'w Naming Opportunities

one of the college development officers. The g o =
following offers a basic overview and guidelines for I P Special Opportunities

some of the various naming opportunities. g T P How to Give

[+] Buildings.

[+] Other Physical Facilities

[+] Outdoor Structures

[+] Academic and Major University Units
[+] Endowed Faculty Positions

[#] Lectureships and Lecture Series

[#] Scholarships and Fellowships

[+] Presidential Endowed Scholarships

[+] Other Naming Opportunities
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@ History makers - Mozilla Firefox

€ -

en

§e. History makers

mcgill.ca/car

FEIN CAMPAIGN | yys10oRY IN

w*' McGill | THE MAKING

Marvin Corber

has a passion for
fundraising

Donna Hayes

is a leading lady to her
alma mater

T o

personifies the
well-rounded individual

Vicki Kaspi
is the Sherlock Holmes
of the solar system

Jeffrey Mogil

is a pain killer

Grace Egeland

knows the benefits of a
healthy diet

puts the heat on heat
exchange

Give Now

John Cleghorn

knows the power of
teamwork

spends her summer
vacations in a parka

examines the challenges
of the Internet age

Lorne Trottier

keeps his eyes on the

[al@] =]

m
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Die Neid-Bremse

,lch mochte fir meine Spenden
keine oOffentliche Anerkennung.
Wenn in den USA jemand
daruber berichtet, dass er eine
Million verdient, dann wird er
dafur bewundert. In Deutschland T
aber weckt dies Neid und den

Gedanken, dass die betreffende

Person das nicht verdient hat.”

GroBspender-Zitat aus Studie: ,GroBspenden in Deutschland — Wege zu mehr
Philanthropie*
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Dr. Marita Haibach

seit 1990 Fundraising-Beraterin (Schwerpunkt GroBspenden-Fundraising und Hochschul-
Fundraising)

Autorin: ,Handbuch Fundraising“; ,Hochschul-Fundraising — Ein Handbuch fur die Praxis®;

.Frauen erben anders: Mutig mit Vermbégen umgehen®, Studie ,,GroBspenden in Deutschland:

Wege zu mehr Philanthropie®

Deutscher Fundraising Verband (stv. Vorsitzende 1996-2002, Beiratsmitglied seit 2012),
European Fundraising Association (Prasidentin 2004-2008), Fundraising Akademie
(Vorsitzende der Prifungskommission 2000-2008)

Initiatorin des Pecunia Erbinnen-Netzwerks (1999) und der Stiftung Filia (2001),
stellvertretende Vorsitzende der Stiftung Citoyen (seit 2004) und Stiftungsratin der Karin-
Burmeister-Stiftung (seit 1998)

Kontakt Dr. Marita Haibach T: +49 611-844402 E-Mail: mh@marita-haibach.de
Rheingaustr. 111 A F:+49 611-801989

M: +49 171-2836081 Internet: www.marita-haibach.de

D-65203 Wiesbaden
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